
30 DAYS OF FLORAL FILLED 
FUN EACH SEPTEMBER 

PARTNERSHIPS READY TO BLOOM!
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FLOWERS FLOWERS, EVERYWHERE!
Nestled high on the escarpment of the Great 
Dividing Range, just 90 minutes west of 
Queensland’s capital Brisbane, is the home 
of Australia’s longest running horticultural 
event and springtime hallmark major event, 
the annual Toowoomba Carnival of Flowers. 

30 very floral days and nights showcase 
signature events including the sell out 
Festival of Food and Wine, the iconic Floral 
Parade, over 40 community flower- themed 
events and 100 privately owned competition 
gardens. Toowoomba Carnival of Flowers is 
staged in September to signify the start of 
spring, a celebration of new life and colour.

The city of Toowoomba is identified with 
Toowoomba Carnival of Flowers and in terms 
of total visitor numbers, media publicity 
generated and community involvement; it’s 
the region’s premier tourism drawcard and 
Queensland’s largest attended event. 

OUR WELL ESTABLISHED ROOTS
Celebrating 72 years in 2021, Toowoomba 
Carnival of Flowers was initially developed in 
1949 with the aim to boost community spirit 
and generate economic activity following the 
hardships of the war. In 1950, Toowoomba 
Carnival of Flowers commenced with an 
estimated crowd of 50,000 people watching 
a street procession led by a bullock team, 
stretching three miles in length. It went on 
to become an annual event, attracting more 
than double the event’s original visitation, 
with the parade these days recording 
over 80,000 people in attendance. 

Its history, reputation, longevity and record 
attendance have made Toowoomba Carnival of 
Flowers an attractive sponsorship investment 
for companies wishing to connect with people 
living in or visiting the Darling Downs. 

Carnival brings together gardening, 
entertainment and gourmet foods in a unique 
culmination of spring celebrations, horticultural 
excellence and artistic diversity that remains 
unrivalled by any other Queensland event. With 
so many acres of colourful spring blooms and 
carefully manicured gardens on display, it’s little 
wonder that thousands of people from around 
the country tour our Garden City during Carnival. 

STRATEGIC THINKING IN A COLOURFUL WAY! 
The Toowoomba Carnival of Flowers Strategic 
Plan 2020-2024 is sewing the seeds to see 
the jewel in Toowoomba’s crown bloom in the 
most beautiful of ways. Toowoomba Regional 
Council proudly owns and operates the iconic 
event and digs deep to provide long term 
opportunities that will help build capacity and 
engagement through the diverse program of 
events delivered each year during Carnival. 

Our Vision: To be the best 
blooming event in Australia

Our Mission: To strengthen the prosperity 
of our region by sharing and celebrating 
our natural attractions, culinary 
delights and community spirit. 

SIMPLY OUR GOALS ARE:
• Celebrating colour

• Growing our profile

• Being sustainable 

• Increasing tourism value
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MEDIA COVERAGE

Annually over 1,500 media items are generated across print, radio, television and online sources 
reaching an audience of over 15 million! Plus countless floral selfies and happy snap moments on 
hundreds of social media channels. 

Total Coach Groups: 143

Total Coach Groups: 152

Total Coach Groups: 164

Total Coach Groups: 174

Total Coach Groups: 201

Total Coach Groups: 44

*COVID-19 restricted program of events

Day Tours: 112

Day Tours: 112

Day Tours: 124

Day Tours: 135

Day Tours: 157

Day Tours: 32

2015

2016

2017

2018

2019

2020*

Extended 
Tours: 31

Extended 
Tours: 40

Extended 
Tours: 40

Extended 
Tours: 39

Extended Tours: 12

Extended 
Tours: 42

SUMMARY OF VISITING COACH GROUPS FROM ACROSS AUSTRALIA AND NEW ZEALAND

21%

79%
LOCAL AREA

21%

79%
LOCAL AREA

ATTENDEE GENDER DISTRIBUTION 2019

ATTENDEE GENDER DISTRIBUTION 2020
*COVID-19 restricted program of events

25%

75%
INTERSTATE

0%

100%
INTERSTATE

23%

77%
INTRASTATE

19%

81%
INTRASTATE

50%

50%
OVERSEAS

0%

0%
OVERSEAS

23%

77%
AVERAGE

19%

81%
AVERAGE

OUR TARGET MARKETS

Couples & Families - 25 to 55 years (Brisbane, Sunshine Coast, Gold Coast and Northern NSW)

Group Travellers - Seniors, horticultural clubs, coach travel (Australia and New Zealand)

Local Market - Toowoomba Region, couples and families

NUMBER CRUNCHING

MALE FEMALE
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CURRENT PLANTINGS
We really value our partnerships…we mean 
really value them! We go the extra mile 
by investing in your brand and getting to 
know you. We look at ways we can bond 
with you, not just smack your logo on a 
brochure. Without the significant support 
of our generous sponsors and partners, 
Toowoomba Carnival of Flowers would 
not be the successful event it is today. We 
greatly value our partners and bunches of 
thanks go out to each and every one of 
them. Our most recent partnerships have 
included this blooming great bunch! 

 

PROUDLY OWNED AND OPERATED BY

STRATEGIC PARTNERS

PROVIDING PARTNERS

MEDIA PARTNERS

MAJOR PARTNERS
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BUDDING PARTNERSHIPS
Locals love it and people travel across the country to attend. We warmly welcome you to 
become part of this iconic event. 

Toowoomba Carnival of Flowers is an expanding festival of events embraced for its vibrancy, 
fun, community involvement and wealth of knowledge. Anyone of any age can be a part of the 
Toowoomba Carnival of Flowers and celebrate springtime, Toowoomba’s thriving economy 
and lots of regional flavours. 

In recent years, its appeal and success has grown with the Toowoomba Carnival of Flowers 
winning the Queensland Tourism Award for Major Festivals and Events as well as Gold for the 
Australian Tourism Award for Major Festivals. 

Partnering with Toowoomba Carnival of Flowers offers you the opportunity to increase 
your brand awareness and engagement through our varied target markets including visiting 
couples and families, group travellers, and local residents. 

2017 Gold

Major Festivals and Events

2016 Gold

Major Festivals & Events
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FESTIVAL OF FOOD AND WINE MAJOR PARTNER AND PRECINCT PARTNERS
Staged over three days in beautiful Upper 
Queens Park, the Festival of Food and 
Wine serves up a veritable smorgasbord of 
experiences from the region for the whole 
family including boutique wine and beer tasting, 
cooking demonstrations, spectacular floral 
displays and hands on activities PLUS a sell-out 
concert line up of Australia’s leading musicians. 

We are seeking a Major Festival partner to 
lead the way and within the Festival of Food 
and Wine footprint there are various aspects 
available for sponsorship, which include the 
concert stage, Garden Bar, demonstration 
stages and the much loved Changing Blooms 
and Avenue of Tree floral displays. 

The Festival is the premier ‘must attend’ 
social event for locals each year and a hugely 
popular fun filled ticket for visitors to secure. 
Online ticket sales prior to the event are 
extremely popular; it’s a crowd pleaser and a 
must attend event in the Carnival calendar. 

PARTNERSHIPS ON OFFER:

MAJOR PARTNER
Naming partner of the Festival of Food and 
Wine is a BIG deal! There are lots of branding 
and engagement opportunities to ensure your 
brand is front and centre to over 25,000 ticket 
holders and included in a dedicated marketing 
program delivering messages aligned to 
Festival target audiences (25 to 55 year old 
women) across South East Queensland. 

WHAT KIND OF SPONSOR WOULD 
BEST FIT THIS EVENT?

• A lover of local eats and drinks!

• A high achieving Queenslander 
keen to be in a crowd!

• A socialite keen to be in the right 
place at the right time! 

GARDEN BAR
The pop up bar is a stylish undercover relaxation 
space where festival goers can choose to unwind 
in the marquee or on the deck. Beer and wine 
from the region are available to sample and 
purchase, as well as delicious cheese platters. 
For those with a thirst for knowledge, daily 
wine appreciation sessions are also on offer.

WHAT KIND OF SPONSOR WOULD 
BEST FIT THIS EVENT?

• A classy, well-polished team 
with a fruity finish 

• A brand looking to make a statement

• A top shelf winner you take 
to dinner with friends

DEMONSTRATION STAGE/S
This space is where food enthusiasts can 
sample the best produce of the region with 
daily tastings and delicious aromas filling 
the air. Interactive tastings and live cooking 
demonstrations provide hours of entertainment. 

WHAT KIND OF SPONSOR WOULD 
BEST FIT THIS EVENT?

• A savvy brand that appreciates 
the aromas of the kitchen

• A quality product creator 

• A true believer in Toowoomba’s 
amazing regional produce

CHANGING BLOOMS AND/OR AVENUE 
OF TREES FEATURE DISPLAYS
Inspire everyone to be a florist with Changing 
Blooms or make your mark on the majestic 
and historical avenue of camphor laurel trees 
which stand tall over the festival. Signature 
floral displays lead festival goers throughout 
the site, delighting during the day and dazzling 
under special lights at night. The spaces are a 
magnet for all attendees and a key movement 
area for the crowd to transit through. 

WHAT KIND OF SPONSOR WOULD 
BEST FIT THIS EVENT?

• A key statement maker 

• A brand keen to flourish

• An influencer of fresh ideas
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FLORAL PARADE MAJOR PARTNER
Toowoomba’s inner city streets come alive 
with the colour, movement, music and 
fanfare of the iconic Floral Parade as it 
makes its way through the beating heart of 
the city to leafy Queens Park. Our parade 
dazzles each year with a spectacular line up 
of floral floats, street performers, carnival 
characters, stilt walkers, walking groups and 
bands all ready to celebrate springtime. 

Over 80,000 locals and visitors line 
the streets each year to see the only 
floral parade of its kind in Australia. 

WHAT KIND OF SPONSORS WOULD BEST 
FIT THIS FEATURE FLOAT OPPORTUNITY?

• A big hearted organisation, 
keen to see lots of smiles

• A true believer in Toowoomba and its people

• A brand looking to stand out and be seen!
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NIGHT GARDEN 
As twilight settles on Toowoomba, Night Garden will delight 
for 30 days across September. Nestled in the heritage listed 
Botanic Gardens in Toowoomba’s Queens Park, Night Garden 
will light up sections of the feature floral displays (60,000+ 
flowering bulbs and annuals) and secluded treelined walkways. 

A family favourite, this event sets a lovely outlook for 
evening family picnics, after work catch ups with friends or 
a colourful walk with your favourite four legged friend. 

WHAT KIND OF SPONSOR WOULD BEST FIT THIS EVENT?

• A bright team ready to delight.

• A brand looking for more exposure to everyone aged 2 to 102! 

• Someone who isn’t afraid to stand out in the dark. 

ENTERTAINMENT IN THE PARKS
A host of talented local musos play and entertain 
during Toowoomba Carnival of Flowers throughout 
Queens Park and Laurel Bank Park. Our parks come 
alive with music, yoga, tai chi, belly dancing, games 
and more. Whatever your taste in music, there’s 
something for everyone – jazz, blues, folk, funk, soul, 
country, rock and roll, and big brass acts. One of the 
main drawcards is the ‘Dance in the Park’, where one 
and all are welcome to participate in social Ballroom 
dancing, New Vogue, Old Time, and Rock & Roll. 

With tens of thousands of visitors taking 
in the parklands during Carnival, this 
opportunity will provide a significant amount 
of brand exposure, a lot of feel good beats 
and a few challenging yoga poses too! 

WHAT KIND OF SPONSORS WOULD 
BEST FIT THIS EVENT?

• A toe tapping, music loving, yoga 
moving kind of crew!

• A brand that loves celebrating Toowoomba 
talents and our beautiful green spaces.

• No shrinking violets! Your name will 
be up on stage for all to see.
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YOU’RE INVITED
Toowoomba Carnival of Flowers is so richly 
embedded in the personality of Toowoomba; a 
place known for its sensational gardens, hearty 
hospitality and cool retro city buildings. I warmly 
invite you to be part of this iconic event, let’s talk 
about the possibilities and tailor a partnership 
specific to your organisation!

Kind regards, 
Kate Scott 
Coordinator – Toowoomba Carnival of Flowers

p 07 4688 6661 or 0418 793 272 
e kate.scott@tr.qld.gov.au  
w www.tcof.com.au 




